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. NEWS & EVENTS

Kedaung Industrial Group, founded in 1969 by Mr. Agus MWursalim, is known as one of
the largest glassware manuofacurer in the world, marketing its many fine producks

CUSTOMER SERVICE ECAREER CONTACT US

throughout the huge dormestic market as well as to 132 countries around the
globe., Kedaung Group produckts can be found everywhere! The Group iz also
recognized faor its rmany other goods and services with nurmerous cornpanies excelling
in areas such as porcelain dinnerware, enamel cookware, stainless steel flatware,
glazs blacks and ceramic wall and floar tiles of varving zizes and specifications.
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Abb. 2009-2/290 (Ausschnitt / Montage)
Website Kedaung Industrial Group / KIG, Jakarta, Indonesien, 2009-04; http://www.kedaung.com/default.asp (Tableware)

Hans Schaudig, SG April 2009

Glaswaren-Katalog 2009 der KIG / Kedaung Industrial Group, Indonesien
Muster ,,Ranken und Sterne*, ehemals Baccarat, ca. 1835 - 1840

Gefunden von Herrn Hans Schaudig. Herzlichen Dank!

SG: Ein altehrwirdiges Motiv mit ,,Ranken und Ster-
nen” flr gepresstes Kristallglas wurde zwischen 1835
und 1840 von der Cristallerie de Baccarat in Lothrin-
gen entwickelt und das ,,Service de Table Moulure
sablée et arabesques“ in aufwéndigen Musterblichern
durch den GroRh&ndler Launay, Hautin & Cie. zu-
nachst in Luxusladen in Paris angeboten. Das Muster
»Ranken und Sterne* wurde bisher in keinem Muster-
buch einer anderen Cristallerie um 1840 gefunden. Es
wurde also offenbar nur von Baccarat um 1840 ver-
wendet (MB Launay, Hautin & Cie., um 1840, Planche
47).

Beim beherrschenden Motiv der ,Ranken und Sterne*
wurde die untere Halfte der Serviceteile mit kleinen Di-
amanten (,,diamants biseaux*) auf Kegelflachen (,,forme
conique*) dekoriert. Flachen wurden mit regelmagiger,
feiner Kornung - ,,Sablée” - bedeckt.

Rund 160 Jahre spater wird das Motiv ,,Ranken und
Sterne“ kopiert und umfangreiche Service als Massen-
produkt industriell hergestellt und weltweit verkauft.
Teile solcher Service tauchten vor allem in deutschen
Warenhdusern auf. Als Hersteller konnten durch einge-
presste Marken ,,KIG Indonesia“, ,KIG Malaysia“
und Pasabahce, Tlrkei, festgestellt werden. Naheres
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war nicht zu erfahren. Durch das von Herrn Schaudig
im Internet gefundene Musterbuch 2009 der Kedaung
Industrial Group / KIG ist jetzt ein grofRer Hersteller
gefunden worden.

Abb. 2001-5/373

MB Launay, Hautin & Cie., um 1840, 2.™ Partie: Planche 47
Service de Table ,Moulure sablée et arabesques”

Baccarat, ca. 1835-1840
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kets. A fine balance between hard work, aggressive
marketing and a corporate philosophy based on the desi-
re to build trust and commitment between the Group
and all its customers, partners and employees has resul-
ted in the growth of both the assets of the Group and,
more importantly, the reputation of Kedaung as one of
the most trustworthy and supportive of partners in the
industrial world today.

I started the Group in the later 1960’s, initially im-
porting glassware to Indonesia to support our rapidly
developing domestic market, but it soon became evident
to me that Indonesia had the potential to manufacture
quality glassware products which would provide ex-
cellent value for money throughout the world. Al-
though the Kedaung Group was started with a relatively
small asset base of only US $ 1.1 million in 1969, it is
now worth US $ 1.6 billion. With factories throughout
Indonesia and with representatives worldwide, we have
achieved out initial aims of supplying truly Indonesian
products to the world. The success of the Group is the
success of the 27.000 people employed by it, because
they and the whole country, have benefited from the
Kedaung Group’s foreign exchange record.

The Kedaung Group of Companies
An Introduction

P.T. Kedaung Industrial Ltd.,
Jakarta Pusat, 12980, Indonesia

The Group's headquarters, P.T. Kedaung Industrial
Ltd., was established in 1969, with the primary aim of
supplying the rapidly-growing Indonesian domestic
market with glass and tableware. The original founder,
Mr. Agus Nursalim, is still the Chairman today, ha-
ving successfully guided the company from its modest
beginnings to the current position where the name of
Kedaung is synonymous with quality glass producti-
on on a scale unrivalled throughout the world.

Letter from the Chairman

The Kedaung Group of companies enjoys unparalleled
success in both Indonesian and international mar-

Abb. 2009-2/291

The Glassware Catalogue 2009

Website Kedaung Industrial Group / KIG, Indonesien, 2009-04
http://www.kedaung.com/downloads/kedaung_catalog_2009.pdf
Einband

The Glassware Catalogue

2009
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It is our ability to market our products aggressively and
to implement highly efficient cost controls on relatively
low-margin products that ensures our ability to survive
and even flourish during economic hard times. It is
important to stress that we find the change from con-
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centrating on local markets to international ones a
realistic challenge, not an impossible task. Our record
to date proves that our skill in pinpointing and entering
overseas markets ensures that we are more than capable
of overcoming any hurdles that regional or global
economic crises may place in the path of Indonesian
businesses.

I believe that the coming year will continue to witness
the perpetuation of our long-standing and mutually be-
neficial relationships with our business partners, an inc-
rease in our already high level of customer care, and the
re-affirmation of our commitment to the development
of Indonesia as a respected member of international
trade. [...]

Best wishes for the new millennium to all our valued
customers, partners and employees.

Agus Nursalim, Founder & Chairman

Abb. 2009-2/292

The Glassware Catalogue 2009

Website Kedaung Industrial Group / KIG, Indonesien, 2009-04
http://www.kedaung.com/downloads/kedaung_catalog_2009.pdf
Einband Riickseite
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KEDAUNG INDUSTRIAL LTD

Menara Imperium LL32

JLHR Rasuna Said, Kuningan. Jakarta 12580 - Indonesia
Tel ; (52-21) 829-3472, 825-3612  Fan: (§2-21) B25-3455
Websita : www.kedaung com

The Kedaung Group is an unconsolidated federation of
over 30 companies. Initially operating as a major im-
porter of glassware, Agus Nursalim founded the Ke-
daung Group in 1969 after realizing Indonesia's enor-
mous potential of becoming a major glassware pro-
ducer and exporter.

Today, the Kedaung Group is one of the largest manu-
facturers of glassware in the world with production
of 1.650 tons per day; this is equivalent to 10 million
glass tumblers being introduced to domestic and inter-

national markets every day. With more than 6.000 ba-
sic items and approximately 120 production lines pro-
ducing 600.000 tons per year, the Kedaung Group
leads the world market due to the variety and quality of
its products and, more importantly, because of their va-
lue for money. [...]

The Group's reputation was built on its glassware; ho-
wever, it is also recognized for its many other products
and services. With numerous companies excelling in the
areas of porcelainware, stainless steel and enamelwa-
re production; manufacture of ceramic tiles [Fliesen] of
varying sizes and specifications; and in the production
of decorative glass blocks [Glasbausteine] for use in
construction, the Kedaung Group has gone from
strength to strength in its tableware and building materi-
al businesses. [...]

The Group's philosophy has always been to be as self-
sufficient as possible in order to maintain smooth and
efficient day-to-day workings. Therefore, all glassware
production premises incorporate an in-house graphics
and photography studio, a corrugated carton cardboard
box factory and advanced printing technology. The a-
vailability of these facilities means that all the Group's
packaging needs are met within its own factories, mi-
nimizing costs and eliminating delays. This ensures the
companies can continue to provide competitive prices
while maintaining a remarkable level of quality.

To complement the excellence of its machinery and fa-
cilities, the Kedaung Group believes in the perpetual
development of the people who make the company so
successful. Overseas development training is mostly
done in the company's machinery supplier sites, such
as Italy and Germany, but exchange-training is also
done between member companies of the Group in In-
donesia, Malaysia and China. Management training is
conducted by professionals with proven track records.

[...]

One of the Kedaung Group's greatest successes over the
last ten years has been the development of the interna-
tional market. An impressive 50 % of the Group's
products is exported with 25 % of this figure being
sold to the United States, Canada and Mexico; 5 %
to the European Community; and the remainder be-
ing exported to the Middle East, Asia, Australia, Af-
rica and South America.

Most overseas customers are, themselves, leading play-
ers in their own countries’ markets. MAKRO,
WALMART and WOOLWORTHSs are among the
companies whom the Group is proud to count among its
long-standing customers. [weitere Kunden nach Kata-
log: IKEA, CARREFOUR, DOLLAR GENERAL,
HERO, MATAHARI] [...]

In Indonesia, the welfare of the companies’ 27.000
workers is regarded as paramount to the success of the
business. The new site in the Cikande, West Java, will
provide even more extensive living facilities for the
Group’s employees.

The Group's developments and successes to date are an
indication of the heights it is expected to reach in the fu-
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ture and the heights to which it intends to take all its
loyal and trusted business partners and employees.

KIG Glassware Catalogue 2009, Introduction

The Kedaung Group is an unconsolidated federation
of over 30 companies. Since its inception in 1989 with
the establishment of P.T. Kedaung Industrial Ltd. the
KIG Group has progressed at amazing speed over the
years to become one of the dominant global leaders in
glassware manufacturing today. From supplying its
rapidly growing domestic market of over 200 million
people in its early days to the Group's current ability to
penetrate and service market across the globe, KIG has
always pride itself on its well known reputation for be-
ing able to supply a wide variety of quality products at
the most competitive prices.

The Group produces 1.200 tons of glass (equivalent to
around 8 million pieces every day); its exciting range
of more than 2.500 items is aggressively marketed to a
successful network of over 500 buyers in 120 countries
worldwide. Because of its numerous overseas marketing
offices and through active participation in international
trade shows each year, KIG Group is able to ensure
that as much as 50 % of its products reach apprecia-
tive customers in places as far flung at the USA, Ca-
nada, Mexico, Europe, the Middle East, the Pacific
region, Oceania, Australia, Africa and South Ameri-
ca.

Incorporating the latest state-of-the-art glassmaking
technology from Germany, Italy, France and the
USA, the KIG Group has increased its production capa-
city to 70 lines, thus doubling its production capacity
since 1989, to accommodate the ever increasing demand
for quality products from a number of prestigious clien-
tele worldwide such as WALMART, WOOLWORTH,
IKEA, CARREFOUR, DOLLAR GENERAL, HERO,
MATAHARI, MAKRO, and many others.

[...] the Group opened factories in different locations:
P.T. Kedaung Industrial Ltd

Located in Langgeng Sahabat Industrial Estate in Ci-
kande [Indonesia] with its 20 hectare location, the com-
pany has increased its production capacity and additio-

nal efficiency due to the onsite provision of a power
plant, clean water supply and a waste treatment capaci-
ty. The site also provides housing, a polyclinic and a
mosque for its employees.

P.T. Kedawung Subur

Founded in 1973, Kedawung Subur is located in the
Rungkut Industrial Estate and in close proximity to Ke-
daung Indah Can and Kedaung Surya. This is the se-
cond largest company in the Kedaung Group [...].

P.T. Kedawung Suryar Industrial

The company is a forerunner in the fields of sand-
blasted and luster coloring glass tableware. In 1993
the factory discontinued its press machines to con-
centrate on higher profitability blow machine tech-
niques.

P.T. Kedawung Medan Industrial Ltd

In order to facilitate the demand and distribution of
glassware in Sumatera, Kedaung Medan Industrial was
formed in 1979. In addition to its wide range of glass
tableware, Kedaung Medan Industrial also specializes
in the production of different sizes of decorative glass
blocks commonly used as a building material.

PT. Kedaung Bahtera Mining & Logistics

PT. Kedaung Bahtera operates a vast silica sand-
mining operation on the island of Belitung, just off
the coast of South Sumatera [Billiton, Sumatra, Indo-
nesien]. With the special process for the filtering and
washing of the silica sand significantly lowers the iron
content and results in the sparkling, thoroughly trans-
parent glass that has given Kedaung Group its reputati-
on for quality throughout the world.

In anticipation of the importance of the export market,
Kedaung Group has established a new plant in Ale-
xandria, Egypt, which will start operating in 2009.

The Group has chosen Egypt since it has a strategic lo-
cation to better strengthen our Middle East, Europe-
an and US market, as well as gaining international
leadership in glassware market

Siehe unter anderem auch:

PK 1999-1 SG, Ranken mit Sternen - Das bisher erfolgreichste Pressglas-Design von 1830 bis 1998

PK 1999-4 SG, Stopfer, Muster Ranken mit Sternen; Nachtrag zu PK 1999-1
»Ranken mit Sternen, Diamanten und Sandkorn-Grund“ (Pasabahg¢e, Tiirkei)

PK 2003-1 Schaudig, FuBbecher mit Ranken und Sternen von KIG INDONESIA

PK 2003-3 SG, Teller mit Ranken, Sternen und Diamanten von KIG MALAYSIA

PK 2004-3 Kilian, Zwei wertvolle Pressglaser von 1840, Opak-schwarz iiberfangene FuBvase aus
Baccarat und FuBschale mit Ranken aus St. Louis

PK 2005-1 Schaudig, SG, Der FuBbecher ,,Ranken & Sterne“ im Internet-Versandhandel und

bei eBay

PK 2006-4 Sadler, SG, 125 Jahre Karstadt, Pressglas mit Ranken und Sternen,

Tiirkei / Malaysia 2006?

PK 2009-2 Vogt, SG, Drei ,,Vases Médicis“, St. Louis, um 1840
und Hersteller unbekannt, Frankreich / Belgien, um 1840 (u.a. Ranken mit Sternen)
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Abb. 2009-2/293
Website Kedaung Industrial Group / KIG, Indonesien, 2009-04; http://www.kedaung.com/default.asp (Tableware)
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About KIG Letber from the Chairman

The Kedaung Group of companies enjoys unparalleled success in both
Indonesian and international markets, A fine balance between hard work,
aggressive marketing and a corporate philosophy based on the desire to build
trust and cormmitrment betwean the Group and all its custorners, partners and
employees has resulted in the growth of both the assets of the Group and,
rmore irmportantly, the reputation of Kedaung a5 one of the rmost trustworthy
and supportive of partners in the industrial world taday,

s

®s Letter From the Chairman
*s Emport

s

Future Development

1 started the Group in the later 1960%, initially importing glassware to
Indareszia to support our rapidly developing dormestic market, but it zoon
becarme evident to me that Indonesia had the potential to manufacture guality
glazsware products which would provide excellent value for rmoney throughout
the world, Although the Kedaung Group was started with a relatively small
asset base of only US$1,1 million in 196%, it is now worth US$1.6 billion.  With factories throughout
Indonesia and with representatives worldwide, we have achisved out initial aims of supplying truly
Indonesian producks to the world, The success of the Group iz the success of the 27,000 people
employed by it, becauze they and the whole country, have benefited from the Kedaung Group's
foreign exchange record.

It is owur ability to market our products aggressively and to
irmplernent highly efficient cast controls on relatively low-rnargin
products that ensures our ability to survive and ewven flourish
during econormic hard times, It iz irnportant to stress that we
find the change from concentrating on local markets o
international ones a realistic challenge, not an impossible task,
Qur record to date proves that our zkill in pinpeinting and
entering owverseas markets ensures that we are more than
capable of owverceming any hurdles that regional or global
economic  crises may place in the path of Indonesian
buzinessas,

I believe that the corning vear will continue to witnes:z the perpetuation of ocur long-standing and
mutually beneficial relationships with our business partners, an increase in our already high level of
custarner care, and the re-affirrnation of our commitrnent to the developrent of Indonesia az 2
respected member of international trade. It is with these assets that the Kedaung Group of
companies faces the Z1st century with optirmisrn and faith,

Best wishes for the new millenniurn to all our valued costorners, partners and employees,
Agus Nursaling
Founder & Chairman

Home | Conditions of Use | Privacy Policy
Il righ d. red by Menarawisi
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Abb. 2009-2/294
Website Kedaung Industrial Group / KIG, Indonesien, 2009-04; http://www.kedaung.com/default.asp (Tableware)

A "‘-f"‘i i""" E{;‘f

@| -~ c x iy ||j |http:x’f’www.kedaung.coma’about.asp f} bt IW'|Wikipedia[de] }::'

-

The Kedaung Group of Companies - An Introduction

The Kedaung Group is an unconscolidated federation of owver 30 companies. Initially operating az a
About KIG rmajor importer of glassware, Agus Mursalim founded the Kedaung Group in 1969 after realizing
Indonesia's enormous potential of becoming a major glassware producer and exporter,

Letter From the Chairman
Today, the Kedaung Group iz one of the largest

rnanufacturers of glazsware in the world with production of
1,650 tons per day; this is equivalent to 10 million glass
turmblers being introduced to domestic and international
rmarkets every day, With rore than €,000 basic iterms and
approximately 120 production lines producing €00,000
tons per year, the Kedaung Group leads the world market
due to the variety and quality of its products and, rore
irnportantly, because of their value for rmoney.

s
s
*s Enxport
s

Future Development

Meeting the challenges posed by custorners' individual
requirernents is one of Kedaung's specialties, and the
Group prides itself on itz willingness to listen and to adapt whenever necesszary,

The Group's reputation was builk on itz glazsware; however, it iz
also recognized for itz rmany other products and services, with
numerous companies excelling in the areas of porcelainware,
stainless steel and enamelware production: manuofacure of
ceramic tiles of warying sizes and specifications; and in the
production of decorative glass blacks for use in construction, the
kedaung Group has gome from strength to strength in its
tableware and building rmaterial businesses,

The Sroup has also diversified into other areas not immediately
concerned with industrial manufacture, The Group's strategy
regarding diversification iz one of carefully-considered and
rneticulously-researched partnerships  with  individuals:  and
cornpanies who are proven experts in their fields, Its partners
are leaders in the areas of telecormrmunications, real estate and financial services,

kedaung is unigue because each company within the Group is an independent entity, The sensze of
unity is built around the fack that the Group is led by such a charismatic and highly-respected figure,
Agus Mursalim, who is not only the original founder but alzo the Chairman of the Board.

The Group's philosophy has always been to
be asz self-sufficient as possible in order to
rnaintain smooth and efficient day-to-day
workings, Therefare, all glassware production
premises incorporate an in-house graphics
and photography studio, a corrugated carton
cardboard box factory and adwvanced printing
technology, The availability of thesze facdilities
rneans that all the Group's packaging needs
are met within its own factories, minimizing
costs and eliminating delays. Thiz ensures
the companies can continue to  provide
cornpetitive  prices  while  rnaintaining  a
rermarkable level of quality.

To complement the excellence of itz machinery and facilities, the Kedaung Group belisves in the
perpetual development of the people who make the company so successful, Overseas development
training is mostly done in the company's machinery supplier sites, such as Italy and Germany, but
exchange-training iz also done between rmermber cormpanies of the Group in Indonesia, Malaysia
and China. Managernent training is conducked by professzionals with proven track records,

In order to further improve the excellent managerment and
productivity of its companies, as well as to attain an international
level of recognition and certification, external consultants from
owverseas hawve been invited to impart their knowledge to
kedaung. Ewen when the highest levels of efficdency and
procedural organization with respect to its competitors have been
attained, it iz still poszible for the Kedaung Group to go that litkle
bit further!

<One of the Kedaung Group's greatest successes over the last ten
vears has been the developrient of the intermational rarket. An
irmpressive S50% of the Group's products iz exported with 25% of
this figure being sold to the United States, Canada and Mexico:
5% to the European Community; and the remainder being
exported to the Middle East, Asia, Awustralia, Africa and South
Arnerica,

Most overseas custorners are, thermszelves, leading plavers in their
own countries' rmarkets, Makro, Walmart and woolwarths  are
armong the companies whom the Sroup is proud o count among
itz long-standing customers,

Expetience is the key to why the Group has such long-standing

relationzships with itz custormers and other buzines:s partners. Most buvers have rernained loyal to
the Group for more than ten vears, as they have realized that Kedaung provides not only excellent
value for money but consistency in delivery and efficiency in the analysiz of and adaptation to the
requirermnents of their markets,

In Indonesia, the welfare of the cormpanies' 27,000 workers is regarded as paramount to the
success of the buzines:s. The new zite in the Cikande, West Java will provide s2ven more extensive
living facilities for the Group’s ermployees.

The Group's developments and successes to date are an indication of the heights it iz expeded to
reach in the future and the heights to which it intends to take all its loyal and trusted business
pattners and employees,

| Fertig @ A
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Abb. 2009-2/295
The Glassware Catalogue 2009, Website Kedaung Industrial Group / KIG, Indonesien, 2009-04, Inhaltsverzeichnis
Pressform aus Stahl fir eine Schale mit dem Motiv ,Ranken und Sterne*

NAMES PAGES NAMES PAGES NAMES PAGES
CONTENTS i DL-SERIES 190 CANDLE HOLDER 3
INTRODUCTION iii-iv FV-SERIES 21-12  TEA SET 40
MARKETING REP. OFFICES v  LF-SERIES 2324 ICE CREAM CUP 40-41
PACKAGING vl LIL-SERIES 5 AR 4142
ROYALEX (Tempered Glass) NGR-SERIES % MUG 1243
BOWL/TEMPERED 15 PM-SERIES 2831  PITCHER/DRINK SET 4344
MUG/TEMPERED 67  RB-SERIES 3 PLATE “
PLATE/TEMPERED 79 SK-SERIES 3334 STEMWARE IS
TUMBLER/TEMPERED 912 VS-SERIES 353  TUMBLER 45-47
SERIES NON SERIES (by category) PUNCH SET 4
AP-SERIES2 1314 ASHTRAY 3 VASE 4
BB-SERIES 1516 BLOWN TUMBLER 3738 ICE BUCKET SET 4
CN-SERIES 1718 BOWL 339 LE COLOR 4
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Abb. 2009-2/296
The Glassware Catalogue 2009, Website Kedaung Industrial Group / KIG, Indonesien, 2009-04, Inhaltsverzeichnis
FuBbecher aus dem Service mit dem Motiv ,Ranken und Sterne*
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